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Purpose Statement
This course aims to give students familiarity with the terminology and methodology of research. A key objective is for students to gain an understanding of how data are collected, analysed, and interpreted. The course covers the use of experimental designs and other research techniques as they are applied in organizational settings. The topics covered should be particularly useful for planning and implementing academic research projects.

Learning Outcomes
By the end of the programme, Students will be expected to be able to:

· Understand how to plan and conduct research projects that can make a contribution to scientific and practical questions;

· Make an informed choice about which methods are appropriate for answering particular questions and should be competent to  design and carry out research using a range of different methods of data collection and analysis;

· Use a wide variety or qualitative and quantitative methods to collect and analyze data;

· Appreciate the inherent limitations of research, and how to avoid common pitfalls that can weaken the contribution of research projects;

· Engage in actual research tasks or quasi-tasks that mirror real-world research activities;

· Understand what makes business research interesting and relevant, and;

· Recognize the importance of business research methods as an educated consumer of research.

Software Used
Microsoft Excel/SPSS (will be used for Quantitative Data Analysis; Week 10 & 11) 
Text Book
· Creswell, John W.,(2008) Research Design: Qualitative, Quantitative, and Mixed Methods Approaches, 3rd ed., SAGE Publication 
· Cavana, R.Y., Delahaye, B.L. and Sekaran, U. (2001). Applied Business Research: Qualitative and Quantitative Methods. Brisbane: John Wiley & Sons Australia, Ltd.


Reference Books 
· Saunders Mark, Lewis Philip, Thornhill Adrian (2007) Research Methods for Business Students, 4th ed., Prentice Hall 

· Jankowich, A.D.,(2005) Business Research Projects, 4th ed., Thomson 

· Malhotra Naresh K., Birks Savid F.,(2007) Marketing Research: An Applied Approach, 3rd  ed., Prentice Hall

· Boris Blumberg, Donald R Cooper & Pamela S Schindler, (2008), Business Research Methods, McGraw Hill Higher Education
· Mick Finn, Martin Elliott-White, Mike Walton (2000): Tourism and Leisure Research Methods. Data collection, analysis and interpretation. Harlow: Pearson Longman.

· A.J. Veal (2006): Research Methods for Leisure and Tourism. A Practical Guide. Harlow: FT Prentice Hall.

SOME ADDITIONAL REFERENCES 

I. General Textbooks 

· Aaker, David, V. Kumar and George Day (1995), Marketing Research, 8h edition, John Wiley & Sons. 

· Dillon, William R., Madden, Thomas J., and Firtle, Neil H. (1993), Essentials of Marketing Research, 1st edition, Richard D. Irwin, Inc. 

II. Research Design 

· Assael, Henry, and John Keon (1982), "Non-Sampling vs. Sampling Errors in Survey Research", Journal of Marketing, 46, 114-123. 

· Greenbaum, Thomas L. (1998), The Handbook for Focus Group Research, Sage Publications. 

· Kerlinger, Fred N. (1986), Foundations of Behavioral Research, 3rd edition, Holt, Rinehart & Winston. 

· Stewart, David, and Michael A. Kamins (1993), Secondary Research: Information, Sources and Methods, Applied Social Research Methods, Volume 4, Sage Publications. 

· Sudman, S., and Bradburn, N. (1982), Asking Questions, Jossey-Bass Publishers. 

· Sudman, Seymour (1976), Applied Sampling, Academic Press. 

III. Measurement 

· Bearden, William O., Richard Netemeyer, and Mary F. Mobley (1993), Handbook of Marketing Scales: Multi-Item Measures for Marketing and Consumer Behavior Research, Sage Publications. 

· Bohrnstedt, G.W. (1970), "Reliability and Validity Assessment in Attitude Measurement", Chapter 3 in Attitude Measurement, ed. G.F. Summers, Rand McNally. 

· Campbell, D.T., and Fiske, D.W. (1959), "Convergent and Discriminant Validation by the Multitrait-Multimethod Matrix", Psychological Bulletin, 56, pp. 81-105. 

· Thurstone, L.L. (1927), "The Law of Comparative Judgement", Psychological Review, Vol. 34, pp. 273-286. 

· Torgerson, W.S. (1958), Theory and Method of Scaling, Wiley & Sons 

IV. Analysis 

· Hair, Joeseph, Rolph Anderson, Ronald Tatham, and William Black (1995), Multivariate Data Analysis, 4th edition, Prentice-Hall Publishers. 

· Dillon, W.R, and M. Goldstein (1984), Multivariate Analysis: Methods and Applications, Wiley & Sons. 

· Elrod, Terry, Louviere, J.J., and Davey, K.K. (1992), "An Empirical Comparison of Ratings-Based and Choice-Based Conjoint Models", Journal of Marketing Research, Vol. XXIX, pp.368-377. 

· Johnston, J. (1984), Econometric Methods, McGraw Hill Book Co. 

· Morrison, D.G. (1969) "On the Interpretation of Discriminant Analysis", Journal of Marketing Research, pp. 156-163. 

· Stewart, David W. (1981), "The Application and Misapplication of Factor Analysis in Marketing Research", Journal of Marketing Research, Vol. XVIII, pp. 51-62. 

· Tabachnik, Barbara G., and Fidell, L.S. (1983), Using Multivariate Statistics, Harper & Row.

Topics
Weeks

Topics

1

Research Basics & Nature of Inquiry

2

Research Design and Planning

3

Methods: Surveys and Interviews

4

Qualitative Data Gathering

5

Sampling

6

Questionnaire Design

7

Mid Term Test
8

Measurement, Scaling, Reliability and Validity

9

Experiments

10 & 11
Quantitative Data Analysis

12

Academic Writing and Presenting

13

Action Research

14

Ethics of Research
Assessment Pattern
	Type of Assessment
	Type of Questions ( Marks )
	Marks
	Academic Calendar Week

	
	PART A
	PART B
	PART C
	PART D
	
	

	
	MCQ,  True/False (0.5 marks each)
	Short answer 

(3 marks each)
	Long answer (6 marks each)
	Case study

(10 marks)
	
	

	Test 1 (1 hour)
	10 (5MCQ & 5 T/F Q)
	3
	1
	-
	20
	7th Week

	Class Participation 
	-
	-
	-
	-
	5
	Throughout Semester

	Research Report & Presentation 
	-
	-
	-
	-
	25*
	Due date 12th week

	Final Exam (2:15 hours)
	20 (10 MCQ & 10 T/F Q)
	6
	2
	4
	50
	16th /17th week


Internal Assessment/Final Examination 1:1 
* 15% for written report and 5% for oral presentation. 
Final Examination
The final examination consists of a 2:15 hr., written, closed book exam. Final Examination will cover the whole material. The Final Examination makes up the 50%.
Activities
Lectures
Students will be introduced to the relevant theory for each topic within lectures and will be shown how to analyse collected research data using Excel in class.

Tests
One test (Mid Term –worth 20%) will be held for this course. The test will be a combination of true & false, multiple choices, short answer and long answer questions. This test will cover Topics 1-6, and will be 1 hrs long.  

Exam
A final exam- worth 50% will be held during the examination period. This will cover all the topics covered in the course. The final exam will be a 2:15 hours and it will follow the same format of midterm exam. 

Guidelines for Group Project
1. Overview

The objective of the research project is to provide you with some experience in applying the concepts and methods of research to a real research problem. The project will be done in self-selected groups of up to 4 students. You have considerable freedom to follow your interests. What is important is that you work for a decision problem relevant to situation and the project requires gathering primary descriptive data. You will receive feedback on each stage of the project.

2. Research Proposal (up to 2 pages1)

· Formulate decision problem and decision alternatives.

· Define specific research objectives by specifying the information needed in order to reach a decision. Formulate research questions.

· Explain how the society will benefit from your research.

3. Qualitative Research Report (up to 5 pages)

1. Describe methodology

a. Motivate choice of technique(s)

b. Describe how research was conducted (recruiting of participants etc.)

2. Report results

a. who is the target population

b. what are the perceptual dimensions and range of perceptions

c. Summarize findings along the research questions you have formulated. Include verbatim quotes (“voice of the customer”) to make presentation more compelling.

1 Page here and in the following is understood to be 12 pt font, 1 inch margins, 1.5 spaced.

4. Survey Instrument and Analysis Strategy (2-page description plus questionnaire and cover letter)

· Discuss sampling frame, sampling method and method of survey administration. Given the time constraints you face, I encourage but do not require a random sampling procedure. If you follow non-random sampling, appropriate caveats for the use/interpretation of your results must be stated.

· Describe how each question will help you answer the research questions and what type of analysis you are planning to use for each question (set of questions).

5. Final Report (up to 30 pages or slides including final version of questionnaire and all exhibits)

It is important to write concisely and well. All pages should be numbered consecutively, not just the body of the report. Every exhibit, table, figure, etc., should have a title. Exhibits should be appropriately cross-referenced in the text. Do not make me hunt for some result buried in an unlabeled appendix! When you report means or percentages always indicate the sample size on which the figure is based.

The report should include the following:
1. Cover Page: Title of the project report, team members' names with ID no., date, course, group number.
2. Table of Contents including tables and figures.
3. Executive Summary. Includes project title, as it appears on the title page, followed by a short statement (fewer than 150 words) concerning the purpose or description of the decision problem, the research methodology, and the recommendations based on the results of your analysis. 

4. Introduction and Background. Define the problem to be studied and the purpose to be served by the research. What is the benefit? What is the value of the research project? This is essentially your research proposal.
5. Review of the Literature: Source materials for the project; other studies related to the project; and synthesis of the literature that identifies the various approaches and themes.

6. Methodology. Justify the choice of the research strategy (in terms of strengths and weaknesses relative to alternative research designs). Define your target population; identify the sampling frame, the type of sample, and how it is selected. Report on your findings from the qualitative research stage and how they informed the quantitative analysis. Discuss the development of the survey instrument. Run and describe the pretest questionnaire, how many respondents were involved (as far as possible pretest respondents should be from the same population as the sample), and how the pretest led to questionnaire changes.

7. Findings. Provide an outline of the analysis strategy and the results of your analysis tied to each objective. The kinds of analysis you perform are guided entirely by your research objectives and the nature of the data you choose to collect. Ideally, you would have thought about how you are going to analyze the data when you framed the questionnaire. Some of the analysis tools you could use are frequencies or means (standard deviations) of selected variables, cross tabulations, group comparisons, correlations between selected variables, and regression analysis. You are free to use any statistical software package with which you are familiar.

8. Recommendations. Describe how the results of the research can be used. Focus on the decision-making implications and/or strategic considerations involved. What recommendations can you make based on your research findings? Are there any limitations to the study that should be taken into account?

9. Bibliography/References: includes all sources used in the project.

10. Appendices: material too detailed or lengthy for inclusion in the body of the study (e.g., questionnaires, maps, photos, letters of permission, or, when appropriate, the actual project documents, e.g., a business plan, a curriculum, a programming manual, a report to a public/private agency).

** Please submit a soft copy of your report through the Blackboard Safe Assignment, the questionnaire used, and the excel file containing the data that you have collected, with proper labels for each column. There is a good chance that your report (and the data) may be made available to future classes. 

Deadlines
March 2nd; Research proposal

March 16th; Qualitative report

March 30th; Survey instrument and analytical approach
May 7th; Final project report

Peer Evaluation
I will ask you to evaluate you and your group members at the end of the quarter. Please evaluate everyone based on their input into the group project and group assignments, and their contribution to overall class learning. Peer evaluation makes up five percent of the course grade

Presentation Outline
1. Introduce and explain the research problem.

2. Define your research objective.

3. Specify your target audience, sampling method and sample size.

4. Key findings

5. Your recommendation

Grading Key
I will be grading the project reports based on the consideration of the following:

• Consistency between problem definition and specification of research objectives

• Identification of research design, choice of sampling plan, questionnaire design, and choice of survey method – are they appropriate given your objective?

• Analysis and interpretation of data – does it address your research objective?

• Recommendation – How do your research findings address the business problem? Are your recommendations supported by your data? Are they insightful (and useful) to your client?

• Assessed relative difficulty of the project

• Overall presentation of the report

I will post the peer evaluation form regarding the final project and other group works during the course at the appropriate time. Please note that a negative peer evaluation can significantly impact your final grade (e.g., from A to B, B to C, etc.)! Similarly for class attendances as specified before.

Scoring Guide to Evaluate the Projects
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Grading System
	Marks
	Grade
	Numeric Value
	

	95-100
	A
	4.0
	Excellent

	90-94
	A-
	3.7
	

	85-89
	B+
	3.3
	Very Good

	80-84
	B
	3.0
	

	75-79
	B-
	2.7
	

	70-74
	C+
	2.3
	Good

	65-69
	C
	2.0
	

	60-64
	C-
	1.7
	

	55-59
	D+
	1.3
	Pass

	50-54
	D
	1.0
	

	Less than 50
	F
	Zero
	Fail


Attendance /Class Participation
To a large extent, learning in this class is related to your willingness to expose your insights and viewpoints to the critical judgment of your classmates. Thus, each one of you is expected to contribute to class discussions. This includes preparation for class by reading the text and cases, and presenting your opinions or summaries of material covered in class. The basis for class participation is quality, not quantity. Attendance is a necessary but not sufficient condition for participation. If you do not actively participate, you will receive a very low participation grade even if you attend every class.

· Students are expected to attend all classes (i.e. 45 hours per semester).

· Students must present on time. The students who come late to the classes regularly will lose class participation marks.

· Students will be issued a 1st oral warning for 5% absenteeism and a 2nd warning for 10% absenteeism. Once a 3rd warning has been issued for 20% absenteeism, then the student cannot sit for the final examination.

· Students must contribute and participate during classroom discussions as marks awarded will be based on active participation.

Guidelines to Get Better Grades
· Don’t miss any classes, be punctual with your class attendance
· Try to participate / interact in the class room during teaching
· Seek your teacher’s help without any hesitation to clear your doubts
· Finish assignments on time and ensure it is your own work
· Try not to memorise the subject, but try to understand the concepts
· If you have any difficulties in learning and understanding concepts, please bring it to the notice of the teacher
· Plan effectively your available time to study the various subjects. 

Course Planner
	Week
	Starting at
	Lesson
	Learning Objective

	1
	12/2/2011
	Research Basics and Nature of Inquiry 
	Briefing about the course; Introduction to the course; description, basic definition, types of research, the research process, scientific investigation, hallmarks of scientific research, qualitative and quantitative approaches, deductive and inductive reasoning. 

	2
	19/2/2011
	Research Design and Planning


	Research design and planning: the research design, purpose of study, type of investigation, choosing appropriate design, study setting, unit of analysis, research proposal.

	3
	26/2/2011
	Methods: Surveys and Interviews


	Methods of Data collection; types of survey and interview, their comparative advantages and disadvantages. Types of error and concept of total error.

	4
	05/3/2011
	Qualitative Data Gathering


	Qualitative research; qualitative data gathering, accuracy and Replicability, observational studies, other special data sources. Qualitative data analysis – purpose, structured versus unstructured, content analysis.

	5
	12/3/2011
	Sampling


	Sampling design: population, element, sampling frame, sample, and subject. Types of sampling; probability and non-probability sampling. Stages in sampling process. Errors in sampling, determination of sample size, internet sample, panel sample.

	6
	19/3/2011
	Questionnaire Design


	Questionnaire, How to design a good questionnaire, major questions in designing questionnaire.

	7
	26/3/2011
	Midterm Exam
	Midterm Exam

	8
	02/4/2011
	Measurement, Scaling, Reliability and Validity


	Quantitative research: measurement of variables, different types of measurement scales, criteria’s of good measurements. Scaling, validity, reliability. Attitude measurement and rating scales.

	9
	09/4/2011
	Experiments


	Experimental designs: laboratory and field experiments, independent and dependent variables, types of experimental designs and their internal validity.

	10
	16/4/2011
	Quantitative Data Analysis
	Quantitative data analysis; different measurement levels of data, measures of central tendency, measures of dispersion, estimation, confidence interval, correlation, regression.

	11
	23/4/2011
	
	

	12
	30/4/2011
	Academic Writing and Presenting
	Research report writing and its components and presentation.

	13
	07/5/2011
	Action Research
	Introduction to the concept of Action research, its definition, aims and process. Spiral of action research, contribution and benefits of action research.

	14
	14/5/2011
	Ethics of Research
	Determining when to conduct research, ethics and research.

	15
	21/5/2011
	Revision
	Revision

	16
	28/5/2011
	Final Exam 1st Week 
	

	17
	04/6/2011
	2nd Week of Final Exam
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